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Ukraine in your news and
| Ukraine in reality are two
completely different countries‘
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PLAYING WITH REALITY
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THE MAJORITY OF GEN Z BELIEVES
THAT HOW YOU PRESENT

YOURSELF ONLINE IS MORE
IMPORTANT THAN HOW YOU

PRESENT YOURSELF IN PERSON.




More Gen. Z consumers say they fe‘el o
most like themselves ‘online’ than ‘offline
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Percentage of responses by generation:
Where do you feel most like yourself?
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Just last week, | had a patient




“Fake 15 the new ren”
User Generated Cortont

Electronic Media Dignal Moda
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GENERATIVE
ADVERSARIAL
NETWORKS (GANs)

THE AGE OF MACHINE CREATIVITY
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Web 1.0: 1990-2005 Web 2.0: 2005 - 2020 Web3: 2020 -
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